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NATIONAL
THEATRE ]
OF SCOTLAND



Marketing Manager (Maternity Cover)

Job Description

Responsible to:
Director of Audience and Media
Responsible for:
Marketing Officer, Marketing Assistant
Job Purpose 

To formulate and implement an integrated marketing strategy that positions the National Theatre of Scotland as the most audacious and innovative national theatre in the world, whilst building positive and meaningful relationships with a diverse range of audiences in Scotland, the UK and internationally, and maximising box office and ancillary revenue.  
Main Responsibilities
· To develop innovative marketing campaigns to promote National Theatre of Scotland’s activities, performances and participatory events to audiences, stakeholders and the wider public, building brand awareness as well as audience loyalty and retention.
· With the Director of Audience and Media, to set sales and audience capacity targets and to achieve them.

· To maximise and diversify audiences and participants for National Theatre of Scotland.

· To maximise revenue from ticket sales and ancillary income.

· To contribute to the development of the National Theatre of Scotland’s brand and ensure that all communications across the organisation have a coherent voice, style and visual identity.

· To effectively lead the marketing team, ensuring that they remain highly motivated and empowered to develop within their roles.

· To maintain and develop excellent working relationships with all members of the organisation, artists, venues, and co-producers.
Specific Duties 

Strategy
· With the Director of Audience and Media, to formulate and lead the National Theatre of Scotland’s Marketing Strategy.

· To advise and report on marketing and audience matters as required by the Executive Team and the Board.
· To ensure a data and evidence-led approach to marketing and audience development planning is developed and maintained. 

Marketing and Audience Development
· To create multichannel campaigns, working closely with venues and partners, which maximise audience numbers, ticket revenue and develop loyalty.
· To manage the day-to-day activities of the marketing function including liaising with venues, co-producers, artists and Company members.
· To identify the content needed for each campaign (image, video, text), and liaise with the Content Manager to ensure it is delivered to brand standards.

· To establish robust monitoring and reporting tools to measure ROI of marketing campaigns.

· To champion audience development and engagement, working across departments to initiate and support activities that maximise the reach of National Theatre of Scotland.
· To monitor and grow audiences with a particular focus on under-represented audience groups. 

· To formulate and implement a CRM Strategy that delivers both sales and loyalty.

· To manage the marketing budget and to keep all financial records up to date.

Sales and research

· To help set box office targets, monitor sales, and provide regular reports as required.

· To manage the on sale of all NTS tours with venues and with NTS’ own ticketing system Spektrix, including ticket allocations, pricing, discounts and holds.   

· To oversee the use of Spektrix from a marketing point of view, including segmentation and CRM.
· To manage the effective collection, analysis and use of market intelligence, audience research and sales data to inform and track box office revenue and engagement goals.

· To monitor and analyse marketing and audience development campaigns, creating a virtuous learning cycle from one campaign to the next.

· To grow ancillary income.
Management & Collaboration 

· To line manage, develop and motivate staff in a manner in keeping with NTS values. 
· To develop and maintain excellent working relationships with Marketing teams at venues across Scotland, collaborating to create effective marketing plans, as well as broader audience development activity.

· Be an active member of the Audience and Media department, contributing in cross-department initiatives and NTS-wide strategies.
· Any other duties as reasonably requested by the line manager.

Organisational Requirements

· Work towards the achievement of National Theatre of Scotland’s organisational goals 

· Take part in organisational projects as required.

· Maintain a high standard of customer care 

· Use ICT applications to service the post’s administrative needs

· As the post will require handling, processing, and recording of restricted information, confidentiality is required to be always maintained.

· Attendance at performances of the National Theatre of Scotland and other companies, to develop and maintain an understanding of developments within the company’s work and the wider sector

· Comply with National Theatre of Scotland’s Health and Safety Policy and statutory regulations
Person Specification
	Skills and Experience
	Essential
	Desirable

	Demonstrable experience of devising and implementing marketing strategies in dynamic and growing organisations, including CRM and digital campaigns
	√
	

	Highly numerate and analytical in regard to sales, audience data and budget management.
	√
	

	Proven track record in managing a team successfully to deliver complex projects on time and within budget
	√
	

	Experience of working in a fast-paced environment, managing multiple projects at once.
	√
	

	Experience of working with Spektrix
	
	√

	High-level communication skills and an excellent manner and proven ability to build strong relationships when dealing with stakeholders 
	√
	

	Adaptable with the ability to work independently to tight deadlines on different projects in various stages
	√
	

	Experience of leading, managing and developing a staff team
	√
	

	Identifying as from any of the Company’s priority underrepresented groups: Gaelic, BAME, Disabled
	
	√


Terms and Conditions of Employment

Annual salary:
£31,000 per annum
Status:
Fixed Term Contract for one year
Holiday Entitlement: 
34 days per annum (including public holidays) for full time staff
Probationary period:
6 months
Notice period:
3 months
Pension:  
We make an 8% contribution into our group personal pension plan on condition that the employee makes a minimum contribution of 4%.
Place of Work:
Based in our office in Glasgow but will be expected to attend events, performances, and briefings wherever our presence will be expected. 
Hours of work:
35 hours per week and as necessary to fulfil the scope of responsibilities within the post, including attendance at National Theatre of Scotland performances and meetings out with office hours
